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It is nearly a year since my last “musing”, and a lot has happened in Belfield’s life during this time.

The 2009 harvest
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We had a good harvest and pressed more grapes than in 2007.  The Shiraz and Cabernet Franc had reached their “majority” and were pressed for the first time.  All went smoothly and the grapes presented to the cellar, thanks to Lawrence’s and Lucky’s superb ministrations, were once again of a very high quality.  
We were hit by an extended period of early winter rains but, after some anxious moments during the Cabernet Sauvignon harvest, we were able to get the grapes off between two Cape cold fronts.  
The wine making went well as we adjusted to having 4 “babies” to care for during the “intensive care” period.  The familiar Merlot and Cabernet Sauvignon were joined by their siblings, Cabernet Frank and Shiraz.   It was an nail-biting time.
Our focus has now shifted, from being fully wine production orientated, to spending the bulk of our time and energy on marketing and promotion.

As you see from our letterhead, we have changed our logo and labels.  Our Cabernet Sauvignon is now adorned by a white sash and we feel that the look is more striking, distinctive and elegant.  
Our new Belfield release.
We bottled our 2008 Merlot as a separate varietal as we feel it has such promise.  We expect to release this wine mid 2010.  So watch this space, as there are only 1700 bottles!
Belfield wine is now available in our hinterland…
For those of you in the Pietermaritzburg area, we are pleased to announce that the Parklane Spar Tops now stocks our wine
The Gauteng area is undergoing a total marketing onslaught with Ricci Pretorius casting her marketing magic.   It is amazing how quickly she has made Belfield wines feel at home in Johannesburg.  Ricci can be contacted for wine tastings and sales on: Cell. 084 8102353   E-mail:  ricci@pulpitrock.co.za
STOP PRESS:  The Victoria Falls Hotel now stocks our Magnifica.  As Belfield’s contribution to peace in Zimbabwe, we are offering a case of our Magnifica to each of the current leaders in that country provided they sign another agreement, one that will lead to real peace and progress, and the immediate ousting of Bob from the herd.  
New marketing channels for Belfield wine
We are now proud members of Elgin Boutique Wines, a group of 4 small wineries dedicated to producing premium wines in our Valley.  
We have joined together to promote our wines while still retaining our own identities and branding.  These Valley farms differ in their terroir and wine-making styles which make Elgin Boutique Wines range uniquely different.  

The different energies and expertise that are shared in the group bring a whole new dimension to the wine making and marketing experience and I believe that this has been a very positive and exciting move.
Our first significant joint promotional activity was to attend the 2009 London International Wine Fair in May.  Our stand attracted a lot of interest from the international trade and the network that was established there has continued to grow and reap rewards.
[image: image1.jpg]



The Elgin Boutique Wines team at the London Wine Show – May 2009
Belfield Magnifica 2006 faired well in London and we were thrilled to bring home a Silver Decanter award.  

(Just to give you a feel of how serious this award is to us, of the over 10 000 entries from all over the world, only 12 % of the entrants achieved silver).

Talking of awards, we have for the third year in a row achieved 4½ stars in the 2010 Platter Wine Guide for our 2007 Magnifica.  We are equally proud of the 3½ stars we achieved for our 2008 Merlot. In our enthusiasm over its potential we realize we should have waited another year before submitting it!  It will be stunning after further bottle ageing. 

Then we are excited to be included in Under the Influence’s First Growths programme, where they have selected 6 small wine farms producing “outstanding wines”, and are selling these wines in their distinctive box.  For more information visit:  info@undertheinfluence.co.za. Or phone them on (021) 438 4391.
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The UK marketing channels have been opened up through two avenues, viz Naked Wines and Newton Wines:
Naked Wines is an on-line marketing company with a very innovative and active marketing programme.  They have negotiated exclusive rights to supply The Naked Chef’s restaurant chain with wines from their portfolio.  In future you will be able to order Belfield wines when dining in London! www.nakedwines.com
Newton Wines; ben@newton-wines.co.uk is establishing itself as a distributor of fine wines in the West Country of England, and has included Belfield in it’s stocks.
Snippets….
According to research done at Davies, University of California, beer is healthier than wine.  But, thank goodness sense prevails amongst the public, in that they perceive that red wine is the healthiest alcoholic beverage.  In this case perception is definitely more important than fact.
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And now for the 2010 vintage…Our naked vines, standing at attention, and ready, to start the process of producing quality grapes for the cellar
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The NEWTS Wine Club members, in Chicago, seen relaxing after a taxing vertical tasting of Belfield Magnifica
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Cheers and have a Wonderful Christmas!!  
December 2009

Contact us at mike@belfield.co.za, or visit us at our website www.belfield.co.za
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